

















	Slide 1
	Slide 2: Remuneration elements to be analyzed for the Executive Board benchmark
	Slide 3: Market positioning based on chosen peer group
	ï¿½ï¿½�S�l�i�d�e� �4�:� �B�e�n�c�h�m�a�r�k�  �� �C�E�O
	ï¿½ï¿½�S�l�i�d�e� �5�:� �B�e�n�c�h�m�a�r�k�  �� �M�e�m�b�e�r�s� �o�f� �t�h�e� �E�x�e�c�u�t�i�v�e� �B�o�a�r�d
	Slide 6

